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What We’ll be Covering:
• Foundations on which to make design choices
• Essential design principles
• Color
• Fonts

Tools:
• Microsoft Word
• Basic website editing tools



Why Design Matters
• Clear Communication
• Memorable Message
• Professional Presentation



Where to Start
Gather information (text, pictures)

Ask Questions
 Who are you trying to reach? What’s your audience?
 What sort of message are you aiming for?

• Science
• Fun
• Family-oriented
• Historic

 Idea associations



Information Priority
What’s most important?



Posters by Designer Michael Tesieff

The posters that were on this page can be viewed here: 

http://mike.tersieff.com/category/posters



Four Basic Principles
Contrast

With thanks to Robin Williams, who came up with this acronym.

Repetition
Alignment
Proximity



Contrast
If things are going to be different, make them 

DIFFERENT
Or at least different enough so it’s 
clear there’s a difference

Don’t leave me wondering if
you made a mistake.



Repetition
Repeat design elements CONSISTENTLY





Alignment
To organize information line up elements on a 
subtle grid.
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Proximity
Show relationships by proximity



Bullet List
•Item 1

•Item 2

•Item 3

•Item 4

New Bullet List
•Thing A

•Thing B

•Thing C

•Thing D

•Thing E

Bullet List
• Item 1
• Item 2
• Item 3
• Item 4

New Bullet List
• Thing A
• Thing B
• Thing C
• Thing D
• Thing E



Color
Color has many meanings and associations!

DangerSafe

1970’s Merry 
ChristmasSummer

Water



Hue

From: http://sites.duke.edu/oit-mps/2010/11/01/design-tips-to-help-you-improve-your-project/

Primary Colors
Secondary Colors

Be cautious 
about using 
primary colors



Saturation

Desaturate a color and you have white.
Use very saturated colors sparingly.

Brightness

Note that black and white are not two ends of one bar.





Color Scheme Designer
Pick a color scheme and stick with it

http://www.colorschemedesigner.com



Fonts

BroadwayRage Italic Impact Rockwell

Organic 
Elements

Mistral Comic SansBrioso

ChillerViner Hand 
ITC

Maiandra GDFootlight MT 
Light

Curlz MTLucida 
Handwriting

HelveticaGeorgia

Copperplate 

Gothic Light
Kunstler ScriptArialTimes New 

Roman

Display
(ornamental, novelty)

ScriptSans-SerifSerif



Font Rules
• As a general rule, don’t use more than two 

fonts in a document.
• As a general rule, pick those fonts from two 

different categories, for example:
– Sans-serif headings and serif body or
– Display headings and serif or sans-serif body

• Remember: Contrast and Repetition
• The computer is not a typewriter!



"Advertisers have grown to feel that 
the type of font chosen is crucial to 
their message." 

- Dr. Aric Sigman in a study commissioned by printer manufacturer
Lexmark  http://www.zisman.ca/Articles/BIV/2001/BIV632.htm



If it matters 
keep working on it.

Thank you!

Bruce Hooke
B.G.Hooke Consulting

bhooke@bghookeconsulting.com
http://www.bghookeconsulting.com


