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In fact, 2 percent said they'd defin
page (they'd “be concerned " if it d
their decision.

It gets more interesting from there
nonprofit that didn't have “a lot of
differenceintheir decisionr-making
Facebook at all A notable percent
Facebook say they might be moves
they would be concerned if you dic

‘What does this data mean? Facebo
you have a Facebook page. Howewn
page at all How many is credible?
depends on the size of the omaniz
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1. IDENTIFYING

Before you can make dedisions about wh
cific “reaching out to people™ is too bro
difficult and measuring your progress ai

We've oreated a list of sample goalstog
want to use social media with your orgas

OReach a youth audience

O Promate an event

O auild excitement prior to an event
[Get people to takes a particular action
[0 Draw traffic toa partioular online resc
OBuild your email fist

O Salicit donations for your organizatio
O Get supporters to solicit donations fo
O Recruit wluntesrs

O @rand your staff 25 experts on acaus:
O Get your constituents to talk to each
O Get ferdhack from your constituents
O Keep your supporters updated on hap
O Build 2 community amound 2n event o
O Let supporters publicly support your (

[ Disseminate information about aniss

Mow, go back through the list and choose
nizafion {Le_ “Understanding what peopl

These goals will be your focus throughou'

L
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HOW OFTEN DO YOUT USE FACEROOK:

PAGE 15 The Nanpofit Social Media Decision Guide » October 2011
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2. ENSURING

Now that you've identified your th
eachof your goals is “SMART™: 5

Your Goal: | Encourage

Specific I\;e‘llretcfnalt

at least five
How will you more 16 bo
KNOH YOUNE |25 yaarpigs
sucoeaded in

1o cook or
your goal? st bite
food.
Measurabie Increase in
How willyou | 250 1800
MEASUEVOUT | s oy they
i found usan
social media
channels.
Achievabile ‘We recrulted
twonew teans
A yony last yeac so
spedific bench | i, (e e
marks realistic | o me
comparedto | oothing we
past results? ol hit.
Relevant We rely heaw
Why does this [ 1Y CR YO

matterto your
i zation? staff our fond

pantry.
Time-Based | By the end of
Over what e, year
timeframe will
giou achieve
is goal?
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DEFINING

When thinking about social me
general public” for example, is
«can be reached through sodal

Inthe diagram below, brainsto
up with constituent types? Use

Then, identify which of those y
Finally, write the constitue nts ©

These represent the sudience
«continue to work through this

People you C

PAGE 57 ‘The Nonprofit Sociz

DECIDING WHICH CHANNELS ARE RIGHT FOR

MNow that you know what each tool is good for, let's decide which are good for youw. First, consider how much
time you can commit to sodal media channels. As arule of thumb, estimate two hours per channel, per

wesk.

Number of hours a
week you can commit

to social media

Maximum rumber of
sodal media channels
you can takeon

Now, write your goals in the chart below and rate each channel on how likely it is to help you meet them,
using a scale of +5 (1=not very, S=extremely). Also consider how easy it will be to create content, and for
your staff toget up tospeed on how to use each tool (I=hamd, S=easy).

Goal #T: Goal #2: |Geoal #3: | Content: Exper tise: Tetal | Rank

How easy will How easy will
it be for you it be for you
o prody or the right
the necessary | staff members
content? to get up to

Facebook

Twitter

Linkedin

Place-Based

Blogs

Video Sharing

Phaoto Sharing

Other

Compile the scores for each channel by adding the numbers in each row and entering that sum into the
total category. You already determined the number of social media channels you can afford to commit to—
now drcle that many of the highest ranking channels, and record them be low:

Look at your list of channels. Do they resonate wit h you for your onganization and its needs? If not, don't be
afraid totinker Ultimately, only you can decide which channel s are best for your o rganization.

PAGE 62 The Nonproft Social Media Decision Guide » October 2011

idealware

www.idealware.org/reports/nonprofit-social-media-decision-guide
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What is Social Media?

...and, why do | need it?

BT e o
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Where did we get information in the past?
How did we make decisions?




What’s Different Now?

Speed
Access

Variety

O
O
O
O

Networks




It’s people.

It’s relationships.

It’s conversations.

It’s capturing ATTENTION.

6




Why do you need attention?

*Recruiting and Engaging Volunteers

eConversation and community
*Recognize current volunteers

eReach out to new volunteers

“We like to promote people when they do things on their own,
like volunteer fundraisers who host events, which then
encourages other people to do the same types of things, or gives
ideas to other people.”

N gl
R R rovircoment Fund www.grassrootsfund.org ‘ '




FOOD COOP

Urban Greens Co-op | i Like | | Message % ~
1,320 likes - &1 talking about this

% Food/Grocery
¥ West Side, Providence, Rhode Island 02909
w 401-267-UGFC (8432)

= As of Feb 16th we have 423 members! Thank you to the 8 new members we gathered
at Farm Fresh Rhode Island's winter market. That might be a new record for most
sign ups in one day! Each membership gets us closer to opening a consumer-owned
co-op grocery store. Ready to help us meet our goal of 500 memberships by April

2013? You can join online.




Why do you need attention?

*Recruiting and Engaging Volunteers

esAdvocacy

*Educate about your issue
*Taking action

*Thanking and celebrating

www.grassrootsfund.org ‘




Coventry Community Garden

July 9

Coventry Community Garden
July 9, 2012 @

Ct

lu This is what we do to people who don't vote for the
community garden!

Only 29
and are
Please k

Like - Co

Like - Comment - Share 116 F1

www.grassrootsfund.org ‘




Coventry Community Garden

. Coventry Community Garden

. ': July 11, 2012 @

Ju

JUIV 9 This is With over 14900 votes we are in 5th! Yes 5th! Please
Only 29 commu continue to vote here in the final stretch! We are neck and
and are neck into the finish! www.deloachcommunitygardens.com

july 11 Please k PASS IT ONI-THANK YOU from The Coventry Community

Garden Crew

Like - Comment - Share 116 F1




Coventry Community Garden

Coventry Community Garden

Ci .J .Juhf 11,2012 @&

Ju
July 9 This is With over 14900 votes we are in 5th! Yes 5th! Please
Only 29  comm continue to vote here in the final stretch! We are neck and
July 11 :
y Coventry Community Garden
July 14, 2012 &
July 14

We are having a painting party today 9am-Noon. We'll be
staining the shed, weeding, filling some of the raised beds
and watering. If you have any spare time or would like to
get on our volunteer list, just let us know! Thanks for All of
your Support. Oh Yeah and Don't forget to VOTE!-The
Garden Crew

Like - Comment - Share

Like - Comment - Share 116 F1

rassrootsfund.or




Coventry Community Garden

. Coventry Community Garden

July 14, 2012 &

july G Have a Great Weekend! se
eck and

July 11

July 14
[l be
d beds
ke to
or All of
he

Like - Comment - Share 2 el
wa S ——
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Coventry Community Garden

Coventry Community Garden
July 14, 2012 &

ju|y G Have a Great Weekend! se
eck and
July 11 G _
JUIy 14 Coventry Community Garden
July 16, 2012 A !
July 16 is
Thanks again to all the volunteers who helped stain the
shed and move the loam and compost to the front beds! '
Especially Maureen and Megan!-The Garden Crew of
Like - Comment - Share
Li
Like - Comment - Share 12 el

www.grassrootsfund.org ‘



Coventry Community Garden Wins $4,000 Grant

The garden earned nearly 23,000 votes between March 6-August 6.
By Lauren Costa Email the author  August 7, 2012

EiRecommend 220 W Tweet - 1
[:] Email E Print 4 Comments

Sponsored By

Coventry's own Community Garden will now be
able to provide even more fresh produce to
residents in need after winning a $4,000 grant on
August 6.

The garden, founded by resident Gail Tatangelo,
was contacted on February 2 by Organic
Magazine to let them know the garden was one
of 15 across the country nominated for the grant.

The grant program, funded by DelLoach
Vineyards, will present checks totaling $20,000 to
five community gardens that have a large impact
on their communities. The funds can be used for ﬁ Upload Photos and Videos
anything from purchasing seeds and supplies.

installing sheds and lighting, improving signage

and more.

Members of the garden created a video that was posted on deloachcommunitygardens.com, and
enlisted friends, family and neighbors to vote once a day from March 6 to August 6 in order to stay in
the top 5.

New England When voting ended at midnight, the Coventry Community Garden had locked in the fifth spot by

(R B S, jpeayly 1,000 votes, finishing with 22,928, xwew-grassrootsfund.org ‘ .




Fvents

*Before
*During

eAfter

o g
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tor Type

icipa

=
©
o

Instigators
Evangelists

Spreaders
Donors

Happy
Bystanders

Listen Money Share Ask Create

Involvement/Relationship

Ladder of Engagement



*Promoting existing campaigns

*Moving up ladder of engagement

eFundraising *Social media as friend-to-friend
*Tools live at fundraising events

*Finding potential donors

b N 2 NmEnglard
-- Eaovircoment Fund




Why do you need attention?

*Recruiting and Engaging Volunteers

*Advocac

Y *Driving traffic
*Events *Building lists
*Fundraising *VViral messages

*Promotion and Outreach

www.grassrootsfund.org ‘ '




PSY - GANGNAM STYLE (2= AElY) MV

i
B officialpsy - 47 videos 1,355,393,214 ﬁ)

= S s §
{4 m R | 200,207 b 7105020 @ 653,963

New Engand
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e Social “Updating”
.. like Twitter

e Social “Networking”
.. like Facebook, Linkedln, Google+

e Social “Musing”
.. like blogs
e Social “Sharing”

... like YouTube, Pinterest, Flickr

J New England

2, 02
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Find out what’s happening, right now,
with people & organizations you care about.




Twitter - What is It?

4> Home "':'\ Connect #H Discover ) |

I

PR New oyt

-- Eaovircoment Fund

- CONNECT: @ .

Follon 'Jl'"lﬂ
Followers
Favorites

Lists

Who to follow - Refresh - View all
CarShare Vermont D CarShare\er

Foliow ST E N
Iﬂ UMER e 106 108 174

\'{'
F ¢| owed by GrnMt Farm-to-Scho TWEETS FOLLOWING FOLLOWERS
Foliow
NOFA Vermont N OFA
g N s Tweets
Foliowed by Center \JECONoMmY an
Foliow
= Find 1 . RILandWsummit =~ FlLandWsummit
Browse categories - Find Triends
g e 2012 Land and Water Conservation Summit Presentations avaﬂable
for download! ht 'w'aBuJ?
- 122 Retwesated by EF
Trends - Change = bj R
ExXpand

folimateweek

8 - gzt NEGEF GNEGEF Feb 28
| B, o X4 o 7:@; Figuring out how to use Tweetdeck for our upcoming Social Media
#1%a i (- i N I

#IWantt netie epetass =" workshop @RILandWsummit #NEGEF #rootSkills
#FictionalCharactersiWantToMarmy Expand

#AIPAC2013

SimGity : Peter Shumlin =GovPeterShumlin Feb 21
Gina McCarthy v Congrats to the 75 grassroots committees that have led their
Jab Bish A communities in signing on to the VT Home Energy Challenge.

2] Retwested by NEGEF

Guwop

www.grassrootsfund.org ‘




Twitter - Who Uses it?

* 500 million registered users, 200 million active users

US Demographics ¢ Updated Feb 2013 » Next: Mar 2013
Source: http://www.quantcast.com/

index index
Male S 93 $0-50k I 96
** Female | 187 $50-100k I ag
$100-150k I ag
<18 — %4 $150k+ . 108
iii 18-24 | 173
25-34 T 134 No College I 108
35-44 | a1 & College I 04
45-54 | 73 Grad School I ap
gg;ﬁd = 22 ® Caucasian I RE
African American T 184
No Kids | 89 Asian I 77
f“f Has Kids e 112 Hispanic - 179
Other I a1

internet average )
infernet arerage

“Twitter’s probably not the right channel to reach your teen
advisory group, but it’s an interesting way to reach media,
partners and skilled potential volunteers.”




e create user profile (name, email, password)

e average of 1.5 -2 hours a week

 post several times per day (though somewhat forgiving)

* make sure at least half of post are not self-promotional

* make time to read and retweet as well as tweeting your own content
* retweeting = friendship, provides valuable resources to your network

* leave room for re-tweeters to add a comment

e use tinyurl.com or bit.ly for smaller links in your tweets

e use Tweetdeck to schedule your tweets




Keep in touch with extended groups of
friends, family & organizations.

2, 02
-- Eaovircoment Fund




To Page or To Group? That is the question!

New Fnﬂ"land
i G1 2SSroots
Envnonment‘ Fund

< 4 New England Grassrnnts Environment Fund v Liked

(e
“nment 1 likes - 22 talking about this

Community Organization

MEGEF provides financial, technical & organizing
support to New England grassroots groups. We seek
to inspire & empower volunteers to actively create the

/1 661 Ve rmuﬁ

About

N g
R B Eovircoment Fund

Map




NEGEF

& Closi

Member

Friends

Admins

Facebook - What is It?

MEGEF & About Events Photos  Files

B2 write Post Add Photo | Video == Ask Question |3 Add File

Write something...

RECENT PO5TS

| Claire Wheeler
hi

Like - Comment - Follow Post - 5 minutes ago

L

b s, Bart Westdijk created the group.
:, Like - Comment + Unfollow Post - 5 minutes ago
b _e-"

+ Motifications % Q

2 members (1 new) - Message - Invite by
Ermail

+ Add People to Group

Reqguests (1) See All

k

b+ Bart Westdijk -
y 1 friend in group .H

What should people post in this group?
Add a Description

Suggested Members Hide

m lohanna Miller
u Jessica Edgerly Walsh E
E S5am Levor *
. Anne Watson
B st isreser oottt
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Facebook - What
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Facebook - What is It?

New England Grassroots Environment Fund

@ POST

Join the Crow It! Garden Organizer trainings in Newport,
Bennington, Brattleboro or Putney (all VT).

MEGEF is partnering with Friends of Burlington Cardens &
VT Community Garden Network and Highfields Center for
Composting to bring you technical assistance and grant
funding to grow community school gardens all over the

=" CONNECT (@)

Grow It! Garden Organizer Training in

{ Newport

March 2 at 10:30am

Goodrich Memorial Liorary in Newport, Vermont

X Join - 2 people are going

. LIKE SHARE
a e COMMENT

listening to student presentation on Keene Community
Garden Connections program. Great work!

Friday at 1:24pm via mobile - Unlike -3 1

ﬁ Write a comment...

=" Press Enter to post.

129 people saw this post Promote

www.grassrootsfund.org ‘



Facebook - Who Uses it?

 1.06 billion registered users, 680 million mobile users

US Demographics  ? Updated Feb 2013 » Next: Mar 2013
Source: http://www.quantcast.com/

index index
Male — 92 $0-50k ] 26
“* Female — 108 $50-100k | ap
$100-150k I 109
<18 — 144 $150k+ I 117
iii 18-24 . 196
25-34 ol 104 No College " 105
35-44 _ 70 & College _ ag
45-54 | 66 Grad School | 88
gg;ﬁd = ;E @ Caucasian | a7
African American R N 145
No Kids | 86 Aslan e 118
#ITh Haskids . n 115 Hispanic — 73
Other | ag

internet average )
infernet average

“Heavy users turn to Facebook as a reference site - almost like they
would a website. It’s worth thinking about creating a page simply to
ensure that people looking for you can find you.”




Facebook - What is It?

100%

90%

80%

70%

60%

50%

40%

30%

% Applicable Respondents

20%
10%

Increased Website Moved People Increased Increased
Traffic to Take Action Email List Donations

Source: Idealware.org’s 2011 Social Media Decision Guide

www.grassrootsfund.org ‘



e create user profile (name, email, password, birth date, gender)
 create page & follow steps

e ask friends to like early on (show activity)

e average of 2 %5 hours a week
 post several times per week (less forgiving than twitter)

e small, simple messages: news, photos, events, questions, etc.

e it's interactive!
* make time to like, comment and share
e use @ to talk to/highlight others

e option to connect Facebook to other applications




Post fairly frequent updates about what’s
going on with the group or the project,
often told from a personal perspective.

s
-- Eaovircoment Fund




Technically, it’s not that different from a
website, but the structure and tone tends to

differentiate blogs—posts are often short,
appear in reverse chronological order (newest

first), and are almost always written in the
first person. Typically text-based, they can
also include photos or videos.




Blogs - What are they?

B Blogger @

WORDPRESS

tumblr




Blogs - What are they?

| Q| g*share | 0| More~ NextBlog» Create Blog  Sign In

. GREAT BLOG
CONNECT A% Capiral C—m Eone

hdit

Welcome to our blog—-a platform for discussing issues related to poverty and
social justice. Please join the discussion and help create a vibrant space full
of thought provoking ideas that lead to actions that better our world!

Sunday, February 24, 2013

Pragmatic Idealism

A central aspect of my job and life as a social entrepreneur, social crusader and poet is to inspire and
empower others to follow their dreams and, in turn, better the world. Indeed, one of my favorite
sayings is that there is nothing more beautiful than a life well-lived. Unfortunately, there are so many
obstacles to living the lives we wish to lead: societal and parental pressure, the imperative to earn

money to pay off student loans, a lack of supports and examples for those seeking to do bold things, P O ST
and so on.

As a result, far too few people do what it is they truly want to do, and this has horrible consequences
for the individual and for society as a whole. After all, in the year 2013 we can no longer justify social
or environmental injustice with the argument that we don't have the capacity to solve them: we have all
the technology, the money, the wealth, the examples and the business models needed to eradicate
poverty, avoid climate change, and so on. What's lacking, then, is the will to do so. And as | often
argue, there is a significant disconnect between our will and our desire--for how many of us want to see
a better world? I'd venture that the vast majority of us long for that. So what's the problem? Simply
put, because we feel incapable of living up to our ideals we often pursue careers that, at best, are
neutral and, at worst, negatively impact the world.

AMPLIFY - INTERACT

Posted by Andy at 4:51 PM  No comments:

vocme e NIODERATE

www.grassrootsfund.org ‘




e create user profile (email/user name + password)
* name your blog & follow steps

e create first few posts

e average of 3 hours a week
e update at least every 2 weeks (be consistent!)

* follow other blogs, comment and respond!

* make a plan/policy for moderating comments
e link to relevant other blogs (and they often return the favor)
e promote the RSS feed

e use your other channels to promote your blog




Capital Good Fund
:;I;t:[%illpi:‘al Good Fund shared a link. |

Our latest Stanford Social Innovation Review article!
http:/ /bit.ly/WsVIbn #CGF #poverty #microfinance

When Collaboration Doesn't Make
Sense (55IR)
bit.ly

When should organizations build new
capabilities in-house, rather than work

) S ¥

Like - Comment - Share 1

£ Tuni Renaud likes this.

o
%

/g | Write a comment...

www.grassrootsfund.org ‘




Pic & Vid Sharing - What is It?

~ PHOTOSTREAM Javortte
ﬂICkr . COLLECTION - notes
SET - tag
- people
~ GROUPS
- lik
Y‘l“ Tube } CHANNELS N
vimeo FEED
(p : 9 BOARDS pn/recpin
* GIFTS - comment |
- follow

www.grassrootsfund.org ‘




Pic & Vid Sharing - What is It?

e Sites serve as reservoirs for pictures or videos
 Ability to pull images to website, drive traffic

e Straightforward communication use

e Users can share, comment, or tag content

 Social aspect is still growing

“On a few occasions, I've had enough time to search tags and find
photos associated with us but posted by a constituent instead of an
employee. It has been a great way to strike up a conversation or
manage our reputation.”

N gl
B rovircoment Fund www.grassrootsfund.org ‘ '




YouTube: 490+ million users

Flickr: 70+ million

Vimeo: 8+ million users

Pinterest: 12+ million users
- main demographic is women aged 25-44

| New England

-- Eaovircoment Fund




e Sign up & Explore

e Spread the word

e Ask constituents to like & vote your pics & videos

e Ask supporters to provide content to publish on channels
e Encourage conversation around striking images & videos

* Drive traffic to your site

| New England

-- Eaovircoment Fund







/;Jumber of hours a \

week you can commit
to social media

\S -/

= 2

leaximum number nf\

social media channels
you can take on

\ /

1 =the loneliest number

www.grassrootsfund.org ‘




Time Flies | Average minutes per visitor to social-media sites in January

tumblr.
89

Linked in|

17

°S

facebook
405 minutes per visitor

€) Go gle-

Notes: World-wide data. Does not include moblle usage. *Twitter.com data only
Source: comScore The Wall Street Journal

www.grassrootsfund.org ‘




-

r

Social Media takes TIME
( Listen Y[ Promote j Participat ,

| Content Intensive ||

No Engagement Broadcast/Share

GO JSIL amﬂfﬁ

High Engagement

social | ! con Linked m facebook
lzSugar .
twitter) Linked m

“lhellotxt”

Whootsuite |k TypePad | bwitter¥
Dseessmic | flickr | NING

¥ scouTLABS

radianﬁ SharEThiS'

£3 Add This YOU

di 'i TweetDeck
1 QIVEIT |

. J

15 min/day 20 min/day - | 30 min/day |+~ 3-5 hrs/wk |==| 5-10 hrs/wk

New England Original concept by Beth Kanter
BB rovircoment Fund www.grassrootsfund.org ‘ '




Monitoring & Research - 40% Initiating - 20% |RESpoORGIng = MAMeasuring - 20%
A .

; *
C re atl n T b easurin
5 Monitoring & Research - 50% Creating - 40% gt

En ga ged * Monitoring & Research -50% "o [Responding=20%| Measuring - 20%

Res p OnSive Monitoring & Research - 60% Responding=20% Measuring - 20%

Total Time Commitment

Pa ssjive Monitoring & Research - 80% Measuring - 20%
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idealware.org

1. IDENTIFYING YOUR SOCIAL MEDIA GOALS 2. ENSURING "SMART" GOALS

Mow that you've identified your three most important goals for social media, let's dive deeper. Define how

Befare you can make dedisions about which social media to use, you should be dear on your goals. Be spe- Enchotpirguals & SMARY: Spedfic; Meawimble, Achiewshle, Rel evant. sind Time Bersed,

cific “reaching out to people” is too broad, for example This type of goal will ma ke identifying your strategy

difficult and measuring your progress all but impossible. Example Goal 1 Goal 2 Coal 3
We've meated 3 Iistc-fsam!:rle qualstclqelt w_uthinli'lng about your own. Check off all of the reasons why you Your Goal: | Encourags
want to use social media with your organization. muore youth
aged 16 to 22
to vohmnieer.
OReach a youth audience ORecruit new members, advocates or patrons Specific “;Emffw't
af e
O Promote an event OSupport a particular group of members, 2lumni, How willyou | oo 16 be
etc knaw yourwe .55 vearolds
O Build excitement prior to an event succeeded in o Cook or
i LT g 7
et il i e i i s OITell stories about the work you do your gaal distributs
[ Draw traffic to a particular onfine resource DlGet press coverage
Ol Build vour email fist OConnect with other like-minded organizations grerme I eTe
O Salicit danations far your organization OChange hearts and minds on a particular topic Fow will you gzoleﬁlans
ClGet sup o 4 AN it Tt ol OGather photos or videns from suppaorters :Iaaﬁue your wha say they
; s found us on
[ Beait woiutears OuUnderstand what people are saying about you socksl media
date wi i i channels.
Ofrand your staff as experts on a cause or isswe Hesp up tn with 2 parliculrizsne
O Get your constituents to talk to Gither OCoordinate people in anaction or a project
[ Get feedback from your constituents o ad Achlevabile $ mﬂutlteﬁ
: Oother Are your onew teens
O Keep your supporters updated on happe nings t _ | last yeag so
Oother spedific bench- | iy jnerpace
O Build 2 community around an event or topic marks realistic | oo
Oother comparedio | onmathing we
O Let supporters publicly support your cuse pastresufs? | udhit
[ bisseminate information about anissue or topic Rl ot
Relevant We rely heav
lly on youth
ﬁ:":?g ““sw_ volunteers to
Now, oo back through the list and choose your top three goals. Tailor them sothey're specific to your orga- zatﬁﬁ' staff our food
nization (Le_ “Understanding what people are saying about idealware™) and write them an the fines below. b | pantry.

These goats will be your foous throughout this workbook.

L
Time-Based | 8y the end of
Cver what the yeac
timeframe wil
ol achieve
| goal?
PAGE 55 The Nonpmofit Soeil Media Decision Cuide » October 2011 idealware PAGE 56 The Monpeofir Soeial Media Decision Guide + October 2011 idealware

www.idealware.org/reports/nonprofit-social-media-decision-guide
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Reaching New Supporters For Your Organization

100%
80% -
i = Think it works
4{.@;‘“ | m Know it Wﬂ["].{s
20%
0% : :
Facebook  MySpace  LinkedIn Twitter Video Photo Blogs
Sharing Sharing
Sites Sites
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Enhancing Relations with Your Audience

100% 1
80%
60%
40% -
20% -

0%

B We think it works
B We know it works

Facebook  Mpyspace  Linkedln — Twitter Video I'hoto Blogs
sharing sharing
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Raising Money For Your Organization

100%
80%

60% B Think it works
40%

20%
0%

B Know it works

Facebook MySpace LinkedIn Twitter Video Photo Bl
¥oP Sharing Sharing o
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- Part of your already existing campaigns and strategies

- Get Over Yourself!

- Invite people to like as a way to stay in touch, NOT as a way to get S
- Share real content and be genuine

- Listen, make room for adaptation/sharing

- Be a content curator for your supporters in the marketplace of ideas
- Foot in the Door strategy

- Yum, Dim Sum!

- Let’s get visual

- Stick With It: before, during and after project or event




Integration Tools

- Facebook Apps
-Twitter
-Kickstarter
-Pinterest
-Flickr

- Hootsuite: http://hootsuite.com/

- Tweetdeck: http://tweetdeck.com/

- Others?

WWW. grassrootsfund org ‘ '




QUESTIONS? THOUGHTS? COMMENTS? IDEAS?

Download the presentation:
www.grassrootsfund.org/resources/think social _act_local/

Contact us:

802 223 4622
claire@grassrootsfund.org
bart@grassrootsfund.org




