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Why	  Social	  
Media	  Matters	  
for	  Non-‐Profits

• Engage	  &	  connect
• Drive	  web	  traffic
• Increase	  exposure
• Inexpensive	  marketing
• Extend	  PR	  reach

• FUNDRAISING

Source:	  Aliba
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Social	  Media	  to	  
Engage	  
Constituents
• Engage	  &	  connect
• Drive	  web	  traffic
• Increase	  exposure
• Inexpensive	  
marketing

• Extend	  PR	  Reach
• Fundraising
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Audience	  
Direction

• Choosing	  the	  Right	  Platform
• Brand	  Your	  Assets
• What	  to	  Post?
• About	  those	  Newsfeed	  Algorithms
• Encouraging	  Engagement
• Expanding	  Post	  Reach
• Post	  How	  Often?
• Social	  Media	  Calendaring
• Pre-‐Scheduling	  Posts
• Fundraising

• What	  do	  you	  want	  
to	  know?

• What	  are	  your	  
challenges?



@cmsabato
@savethebayRI
#2017LWS

You	  can’t	  do	  it	  all!
• Facebook
• Twitter
• Instagram
• Snapchat
• Pinterest
• LinkedIn
• Google+
• And	  more
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Choose	  Wisely
• Who	  is	  your	  target	  
audience?

• What	  are	  your	  social	  
media	  goals?

• Which	  platforms	  will	  
enable	  you	  to	  reach	  
both?
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Set	  up	  to	  
Reinforce	  Your	  
Brand
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• Avatars
• Colors,	  Images
• Username
• About/Bio
• Voice

Set	  up	  to	  
Reinforce	  Your	  
Brand
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Establish	  some	  ground	  rules	  for	  your	  
brand	  voice.	  For	  example:
• Never	  mention	  politics	  (or	  always	  

mention	  politics)
• Don’t	  be	  afraid	  to	  use	  humor
• Never	  use	  slang	  spelling
• Don’t	  be	  overly	  scientific	  (or	  always	  be	  

overly	  scientific)
• Don’t	  acknowledge	  religious	  holidays.
• Etc…

• Avatars
• Name
• About/Bio
• Voice

Reinforce	  Your	  
Brand
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What	  to	  post?
• Repurposed	  Content
• NewsJacked Content
• Seasonal	  Programs
• Annual	  Events
• Fun	  Stuff
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What	  to	  post?
• Repurposed	  Content
• NewsJacked Content
• Seasonal	  Programs
• Annual	  Events
Some	  Tools:

Wordswag
Instaquote
A	  Beautiful	  Mess
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Expand	  Your	  
Post	  &	  Page	  
Reach	  
• Calls	  to	  follow	  on	  
everything

• Sharing
• FB’s	  Suggested	  Pages	  
Feature

• Boosted	  posts
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Expand	  Your	  
Post	  &	  Page	  
Reach	  
• Internal	  Ambassadors
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Optimize	  Post	  
Engagement
• Photos
• Videos
• Links
• Questions	  &Favorites
• Hashtags
• Tags	  &	  @mentions
• Usernames
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Optimize	  Post	  
Engagement
• Photos
• Videos
• Links
• Questions	  &Favorites
• Hashtags
• Tags	  &	  @mentions
• Usernames

Post	  Image	  Optimization

• Facebook:
• With	  text:	  1200	  x	  630	  or	  1200	  x	  717
• Added	  to	  links:	  1200	  x	  627

• Twitter:
• 440	  x	  220	  or	  1024	  x	  512

• Instagram:
• 1080	  x	  1080	  (for	  photos	  with	  text)

https://makeawebsitehub.com/social-‐
media-‐image-‐sizes-‐cheat-‐sheet/
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Optimize Post 
Engagement
Use Insights and 
Analytics to see 
which posts are 
most engaging
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Optimize Post 
Engagement
Use Insights and 
Analytics to see 
which posts are 
most engaging

Analytics.Twitter.com
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Expand	  Post	  
Reach
• Calls	  to	  follow	  on	  
everything

• Sharing
• FB’s	  Suggested	  Pages	  
Feature

• Boosted	  posts
• Internal	  Ambassadors
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Have	  Two-‐Way	  
Conversations
• Allow	  people	  to	  post	  
to	  wall

• Respond	  to	  posts	  by	  
your	  followers

• Respond	  to	  posts	  on	  
others’	  pages

• Turn	  on	  notifications
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Have Two-Way 
Conversations
Set notifications to 
alert you when 
someone has 
engaged.
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Social	  Media
Scheduling
• How	  often	  to	  post?
• What	  to	  post?
• When	  to	  post?

Social	  media	  is	  24/7.	  But	  we	  don’t	  
have	  that	  kind	  of	  time.

1x/day	  -‐ 3x/week

3x/day	  – 1x/day

Consistency

1x/month

CONSISTENCY	  IS	  KEY
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Social	  Media	  
Scheduling

Free	  Social	  Media	  Templates	  for	  Excel:	  
https://www.smartsheet.com/social-‐media-‐templates	  

Once	  a	  year,	  or	  every	  6	  
months	  – build	  out	  a	  
long-‐term	  social	  media	  
calendar
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Social	  Media	  
Scheduling
Monthly	  -‐ add	  short-‐
range	  social	  media	  
posts

Free	  Social	  Media	  Templates	  for	  Excel:	  	  
https://www.smartsheet.com/social-‐media-‐templates	  
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Social	  Media	  
Scheduling
• How	  often	  to	  post?
• What	  to	  post?
• When	  to	  post?

Use	  tools	  to	  schedule	  posts	  ahead	  
of	  time.

• Facebook	  built-‐in	  scheduler
• Tweetdeck
• Hootsuite
• SproutSocial
• Buffer
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Social	  Media	  
Scheduling
• How	  often	  to	  post?
• What	  to	  post?
• When	  to	  post?
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Fundraising on 
Social Media
Use DONATE 
features.
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Cindy	  Sabato,	  APR
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Presentation	  
Sources	  &	  
Resources

• The	  Charity	  Social	  Media	  Toolkit

• Pew	  Research	  Center

• Small	  Biz	  Trends

• Global	  Web	  Index

• Global	  NGO	  Online	  Technology	  
Report

• Acenture Interactive	  Next	  
Generation	  of	  Commerce	  Study

• Abila

• Manoverboard

• Hootsuite

• BethKanter.org

• Nptechforgood.com

Resources:

• The	  Charity	  Social	  Media	  Tookit:

• BethKanter.org

• Socialmedia4nonprofits.org/blog

Sources:


